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I have wondered how a person becomes loyal to a particular brand.  You know a 

Chevy man or a Ford guy.  In my youth I knew several of my father’s genera-

tion that were rigidly loyal to one brand of car.  One would drive only Ply-

mouths, my uncle only Fords and Father less ridged but favored Chevrolet.  

Some guys today are like that too.  When I began delving into cars at the ripe 

old age of 14 I asked father what would be the best choice for my first car.  His 

answer was direct and to the point, buy a Chevrolet, they are easier to work on 

and since I would be tearing my car up in my youth it would be easier to repair. 

That turned out to be good advice.  My five dollar 1932 Chevrolet went through 

hell and the rare time I did have to repair it the job was easily done with com-

mon mechanics tools, unlike my friend’s flat head Ford that required special 

tools to disassemble the engine. With this in mind I should have become a dyed 

in the wool Chevy guy but I have owned just 19 Chevrolets.  

Uncle Glenn drove only Fords until he got a lemon.  From that time on he drove 

only Chevrolets.  That’s how it seems to go, once settled in one takes the com-

fortable path. People, after all, are creatures of habit. Then there is the wan-

derer like me, yes I too am a creature of habit in many ways, same wife for over 

fifty years, but tend to roam around the car market a bit.  Why?  I don’t know.  

I seem to be a bit of a gadfly.  It is not that I don’t know what I like; it is that I 

seem to like a lot of stuff.  Many guys my age are drawn to either what they had 

as a young person or what they would like to have had if they could have af-

forded it.  Then there are the greedy, like me, that want it all.  I have owned 81 

cars in my life time and am not through just yet.  There are so many great ones 

out there to try.  I just wish I had the financial resources to have kept them all; 

was not to be.   At this point I am too old to take on another 81 cars so I must 

streamline my expectations; maybe be loyal to just eight or ten brands.  At the 

present time I have several variations of just eight brands of cars.  If I expand 

that to let’s say, a dozen brands then I could have a nice representation of cars.  

I think I could do that, be loyal to just twelve brands of cars.  Now that is what I 

call true brand loyalty; a sincere pledge to be loyal to just twelve brands of cars.  

Yes, I can do that.   



 

To my friends who have just one or two cars, all the same brand I say to you, go 

out and smell the flowers.  The world is not just roses, carnations and daises are 

good too.  Check out what is out there, put together a nice bouquet of cars, who 

knows, you may find your true love at a collector car dealer near you.   

That’s the way it is with us car collector types.  Compromises must be made, 

the ideal given up for the sake of practicality.  We must shoulder on, but wait, 

there is my friend Tom who has some sixty amazingly restored cars of one make 

and is restoring more;  hmmm, what to make of that, true brand loyalty to its 

fullest extent.   

In writing this I have come to the conclusion that the hard core car collectors 

like Tom or me are about one half bubble off true.  Yes, we are a bit different to 

say the least.  Unlike Uncle Glenn who got one bad Ford and changed brands 

forever some of us keep trying them until we are convinced we have experi-

enced the best, or like Tom, if you are convinced you really have found the best 

brand then stock up on a great variety of that marquee.  Don’t mess around 

with this, go ahead and do it up royal.   
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